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ABOUT YAFTA ABOUT YAFTAYAFTA.ORG YAFTA.ORG

Our consultancy was 
developed to help teach the 
performance skills of actors 
to those in the corporate 
environment. We understand 
exactly what it takes to give 
a truthful, confident and 
believable performance and 
use our expertise in this area 
to train teams and individuals 
in a corporate setting to help 
businesses perform better. 

We have a highly qualified 
team of chartered occupational 
psychologists, chartered 
managers, accredited business 
psychologists, managing 
directors, negotiation 
experts and leadership and 
management specialists.
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ABOUT YAFTA YAFTA.ORG

Public
Speaking
Beginner

ONLINE
www.yafta.org 
info@yafta.org

TELEPHONE
01134 555 033

You are now 
aware of YAFTA 
Consultancy but
...you may be wondering what YAFTA 
actually is. YAFTA stands for the 
Yorkshire Academy of Film & Television 
Acting. YAFTA is one of the best known 
academies in the country for screen 
acting training. YAFTA actors have gone 
on to roles in the nation’s favourite 
soaps including BBC Doctors and 
Coronation Street, BBC Dramas such 
as Happy Valley and From Darkness, 
feature films and commercials, as well 
as becoming lead presenters on TV and 
in corporate settings. 



WANT TO KNOW MORE?
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PUBLIC SPEAKING BEGINNER YAFTA.ORG

SPEAKING IN FRONT OF AN 
AUDIENCE CAN BE A DAUNTING 
PROSPECT...
Whether it’s talking to a social group, delivering a sales 
pitch, communicating with your clients or talking to other 
business associates, nerves can get the better of us. 
When they do it leaves us feeling anxious, absent minded 
and unsure of what to say, or even where to start. Once 
nerves get the better of us confidence dissolves, minds 
go blank, mouths dry and we stumble to get the words 
from our heads, screens and scripts out of our mouths. 
This is where YAFTA can help. Our public speaking course 
for beginners will give you the personal tools and 
encouragement to not only improve your presentation 
and delivery but also your style and confidence. This will 
ensure you are well prepared for those occasions when 
the spotlight falls on you, whether it be on stage as an 
artist, in a sales environment to colleagues and clients or 
at a business event with the wider world.

In truth it is often not what we say that matters but how we say it. The way in 
which we talk and act is what makes the difference to our audience. Here at YAFTA 
we know how to help you deliver that vital public address that will not only leave 
a smile of appreciation on the faces of your audience but give you the feelings of 

satisfaction of a job well done. 

FOR BEGINNERS

PUBLIC SPEAKING
PRESENTATION SKILLS BEGINNER YAFTA.ORG

WHO IS THIS SUITABLE FOR?
This course is suitable for those with little or no experience in public speaking and will cover everything from 
understanding the needs of your audience and creating a lively, engaging speech, to your actual delivery and 
performance. 

We will help you overcome your fears and show 
you how to not only prepare your speech or 
presentation but deliver it in a clear, concise and 
professional manner to your chosen audience as 
well. 
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PUBLIC SPEAKING BEGINNER PUBLIC SPEAKING BEGINNERYAFTA.ORG YAFTA.ORG

THE FIRST STEP
Self introductions.

Dealing with nerves.

We all have to start somewhere – encouraging 
each other.

1 2
MAKING A START

Nerves. A weakness or a strength? Using them to 
your advantage. 

Building self-confidence.

Creating a confident appearance.

3
THE NECESSARY 

SKILLS 
Training your voice.

Tips for looking and sounding good.

How to speak with authority.

Making a strong opening.

Delivering the right close for that big speech or 
presentation. 

PRICES START 
FROM £142 
PER PERSON

WHAT HAVE I GOT TO 
SAY?

Crafting your speech.

Am I engaging with my audience?

Is what I am saying relevant?

Making my point the right way to get the right 
reaction.

4 5
WHO AM I TALKING 

TO?
Who is my audience?

What are they looking to hear from me?

What do I want them to take away from my 
speech or presentation?

6
REVIEWING THE DAY.

General and individual feedback from the course.

Moving forward. 

COURSE CONTENT
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PUBLIC SPEAKING INTERMEDIATE YAFTA.ORG

Public Speaking 
Intermediate

ONLINE
www.yafta.org 
info@yafta.org

TELEPHONE
01134 555 033

THE GOOD NEWS...
is that you’ve already made a start by having 
some experience of presenting or speaking 
to an audience. The great news is that YAFTA 
Corporate can help you build on that experience 
and further to develop your presentation 
skills to the point where you can actually look 
forward to addressing your colleagues, clients 
or consumers in a public environment. We will 
help you address the areas of public speaking 
that you feel have let you down in the past, be it 
nerves, poor preparation or a lack of knowledge 
on how to best communicate your message to 
your audience. 

You have some experience of speaking to an audience but perhaps it hasn’t always gone as well 
as you’d hoped. You want to improve your technique and delivery so that the next time you get to 
your feet to speak you’ll feel relaxed, confident and ready to wow the crowd, not wishing the next 

few minutes were already over. 

FOR THOSE WITH LIMITED EXPERIENCE.

PUBLIC SPEAKING

This intermediate course is 
suitable for those with limited 
experience of public speaking. 
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PUBLIC SPEAKING INTERMEDIATE PUBLIC SPEAKING INTERMEDIATEYAFTA.ORG YAFTA.ORG

Our highly qualified tutors will 
help you to master your nerves, 
control your voice and increase 
your confidence, in relation to 
both your body language and 
your final delivery. They will teach 
you how to present calmly and 
confidently, make a true impact 
on your audience and overcome 
or at least control those niggling 
fears that may still rise to the 
surface on occasion. We all have 
our perceived areas of weakness, 
whether it is in our appearance, 
speech, general demeanor or 
simply the way we present 
ourselves. These insecurities 
and feelings of self-doubt often 
appear when we are placed under 
pressure but YAFTA Corporate 
can help you to overcome such 
concerns. The team will work with 

you to recognise and encourage 
the gifts and skills so many of us 
already possess but rarely feel 
confident using in a public arena. 
You may have delivered a speech 
or sales pitch in the past and 
feel reluctant or uncertain about 
repeating the exercise. Here at 
YAFTA Corporate we believe that 
with guidance and encouragement 
you can not only present more 
successfully next time but, as you 
become more confident in your 
presentation style and in yourself 
as a professional, you can actually 
look forward to the event too. 
We will help you plan your speech, 
make your points with purpose, 
highlight those key issues and 
close with confidence. 

MAKING A START
Introductions and shared experiences.

Vocal and physical warm ups.

1 2
PRESENTING IN A 

SAFE PLACE
An opportunity to deliver a short speech (3-5 

minutes) in front of your course colleagues and 
tutor.

Discuss your strengths and potential areas for 
improvement.

Body language and holding the stage.

How do I address a crowd but speak to each 
person as an individual? 

3
VOCAL TECHNIQUE

Making the most of your voice and delivery.

When to talk and when to take a pause.

Can I be heard at the back without shouting?

PRICES START FROM 
£142 PER PERSON

COURSE CONTENT

PERFORMING ON 
STAGE

Learning some drama skills to enhance your 
“stage presence”.

Am I using my hands to my advantage?

Should I stand still or move around?

Audience interaction and dealing with hecklers. 

Making eye contact – yes or no?

Stage props - flipcharts, projectors and 
overheads - yes or no? 

Should I rehearse?

4 5
WHAT TO SAY

Preparing a speech or presentation.

What to say.

How long should I speak for? Sixty seconds or 
sixty minutes?

Too much or too little detail? Should I leave 
them wanting more? 

Working from pages of A4 or bullet points?

Structuring my speech/presentation.

6
LET’S DO IT AGAIN
Another chance to deliver your speech/

presentation.

Group and individual feedback.

Planning the way forward.
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PUBLIC SPEAKING ADVANCED YAFTA.ORG

Public Speaking 
Advanced

ONLINE
www.yafta.org 
info@yafta.org

TELEPHONE
01134 555 033

NO MATTER WHAT YOUR 
EXPERIENCE
you have in public speaking, if you don’t engage with your 
audience they will stop listening. Put simply, “if you don’t 
sell it, they won’t buy it!”. You may have all the facts and 
figures to hand when you stand up to speak and may 
have successfully delivered your address many times, but 
if your audience aren’t on board then you may as well be 
stood in silence. 

Our advanced course in public speaking is for those seeking to make their experience count and make their 
presentations more effective. 

As we teach in our course for beginners, it’s often not what we say that matters but how we say it. The way in 
which we talk and act is what makes the difference to our audience and this holds true for both the beginner 

and the more experienced presenter. 

FOR THOSE WITH EXPERIENCE 

PUBLIC SPEAKING

This course is designed to assist those 
who have experience of public speaking 
and are now looking to maximise the 
impact of their message through their 
style, content and delivery. 
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PUBLIC SPEAKING ADVANCED PUBLIC SPEAKING ADVANCEDYAFTA.ORG YAFTA.ORG

INTRODUCTION
Group introductions and experiences.

Personal thoughts and analysis on individual 
presentation style and delivery.

1 2
WHAT WORKS AND 

WHAT COULD CHANGE
Nerves and how they affect me.

Do I come across as over confident?

Do I make good use of personal space and 
energy?

What does my body language say about me and 
my presentation?

Do I leave gaps or pauses?

Speech and delivery; Do I say too much or not 
enough?

Knowing my subject matter.

3
LET’S DO IT

An opportunity to present a short (3-5 minutes) 
speech.

Self and group feedback and analysis.

COURSE CONTENT

THE VOICE VS. THE 
BODY

The voice versus the body.

4 5
THE PERFORMANCE

Owning the stage/platform.

Making a good first impression - humour or 
serious talk? 

Am I making an impact visually as well as 
verbally?

Who am I on stage as opposed to off it?

Can I think on my feet and respond accordingly?

Dealing with hecklers or awkward questions?

Are we spontaneous or predictable?

Exploring our personal traits - are they positive 
or negative?

Am I truly engaging with my audience?

What could I do differently?

Are they listening to me or making notes from 
the overhead projector and flipchart?

How long have I got to speak? Sixty seconds or 
sixty minutes? Can I get my message across in 

both of of these time limits? 

How big is my audience and how do I work them?  
Eye contact, visual images, body language. 

Should I work from pages of A4 or bullet points? 
Should I stick to my script or ad lib? 

Have I covered everything?

Owning the stage/platform 

Structuring my speech/presentation.

6
LET’S TRY AGAIN

A second opportunity to deliver your earlier 
speech.

Individual and group feedback and analysis.

What can I use from today to improve my 
performance? How will I employ it? 

The next step.
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PUBLIC SPEAKING BEGINNER YAFTA.ORG

Presentation
Skills

ONLINE
www.yafta.org 
info@yafta.org

TELEPHONE
01134 555 033

YAFTA.ORG

When we have been conveying the same message to our 
customers, clients or other audience for some time we 
can often forget the impact that our presentation style 
and delivery has on the listener. Our body language 
may become tired, our delivery repetitive or our own 
investment lacking. Here at YAFTA Consultancy we can help 
you to maintain that vital enthusiasm, not only for your 
audience but for the product you are seeking to sell or 
promote. you to maintain that vital enthusiasm, not only 
for your audience but for the product you are seeking to 
sell or promote. 

PRICES START 
FROM £142 
PER PERSON
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PRESENTATION SKILLS YAFTA.ORG

EVERY PRESENTATION MIGHT 
BE DIFERRENT BUT...
there are some basic truths that we will help 
you to adopt, both in your preparation and final 
presentation, which will will help you to speak 
with greater clarity and conviction every time. 

Our presentation skills course will provide you with the tools you need to overcome the nerves that 
often appear in such situations and to deliver your presentations confidently and calmly. 

We will help you develop your presentation style and body language so that you not only sound more 
confident but feel it as well. It is often not what we say that matters but how we say it. The way in which 
we talk and act is what makes the difference to our audience. We are able to help you prepare yourself 

and your presentation for your chosen audience and deliver it with confidence. 

ABOUT THE COURSE

PRESENTATION SKILLS
PRESENTATION SKILLS YAFTA.ORG

Our courses are designed to be fun and interactive, helping 
you to discover and employ your individual areas of strength 
and build on those you are not so confident in when it comes 
to presenting to an audience. We also offer the opportunity for 
individual presentation, discussion, appraisal and feedback in a 
supportive and encouraging environment. 

WANT TO KNOW MORE?

PLEASE VIEW OUR WEBSITE WWW.YAFTA.ORG
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PRESENTATION SKILLS PRESENTATION SKILLSYAFTA.ORG YAFTA.ORG

GROUP 
INTRODUCTION AND 

TEAM BUILDING
Getting to know each other and preparing for 

the day.

1 2
NERVES - HOW TO 
RECOGNISE AND 

OVERCOME THEM
Recognising your nervous traits and dealing 

with them.

3
VOCAL TECHNIQUE, 

BODY LANGUAGE AND 
EXERCISES

Learn how to address and engage an audience. 

COURSE CONTENT

WHO IS MY 
AUDIENCE?

Knowing your audience and why you are 
addressing them. 

4 5
WHAT AM I SAYING 

AND WHAT DO THEY 
WANT TO HEAR?

Understanding what you message is and how to 
make it attractive and appealing. 

7
THE RIGHT 

BEGINNING, MIDDLE 
AND ALL IMPORTANT 

END
You know what to say but how do you start?

How do you keep going until the close of your 
presentation without fading? 

6
 HAVE I GOT THEIR 

ATTENTION?
Are they buying what you’re selling?

Are you winning their hearts and minds 
through what you are saying? 

8
PUTTING IT 

INTO PR ACTISE 
– DELIVERING A 
PRESENTATION

An opportunity to put newfound skills to 
the test as you deliver a short presentation 
and receive constructive feedback from the 

group. 

9
QUESTIONS, 
FEEDBACK, 

EVALUATION AND 
THE WAY FORWARD
End of the day open feedback session to 

evaluate and discuss the workshop and how 
you can adopt these new skills and practices 

into your future business and personal 
presentations. 

PRICES START FROM 

£142
PER PERSON
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NEGOTIATION SKILLS YAFTA.ORG

Negotiation
Skills

ONLINE
www.yafta.org 
info@yafta.org

TELEPHONE
01134 555 033

DO YOU KNOW THE RULES 
OF ENGAGEMENT FOR 
NEGOTIATION? 
At YAFTA we recognise the qualities required for effective 
negotiation. We have used our knowledge of body 
language, role play, language, emotional and physical 
awareness and confident presentation skills to design 
a course which will equip your staff with the tools to 
understand, plan and prepare for effective negotiations. 
In business, negotiation is the most important skill 
for your workforce to possess if they represent your 
company to customers, clients or suppliers. 

In the 1998 film ‘The Negotiator’, a police negotiator framed for corruption (Samuel L. Jackson) 
takes hostages in an attempt to clear his name. After failed attempts at a resolution by the police, 

he demands negotiations with another expert (Kevin Spacey) and the film’s dialogue becomes 
a showcase for the cut and thrust of negotiation, a delicate dance bound by complex rules. As 

Jackson’s character says in a classic line; “I know the rules of engagement...”

THE NEGOTIATOR

NEGOTIATION SKILLS



28

NEGOTIATION SKILLS YAFTA.ORGNEGOTIATION SKILLS YAFTA.ORG

WHO IS THIS AIMED AT?
Our two day negotiation course is aimed at staff who 
are news to sales or in a position where they are 
required to negotiate with suppliers.

THE BENEFIT TO YOU
There is tangible, commercial benefit in equipping your 
workforce with the skills to plan, deliver and manage 
negotiations for your business. Effective negotiation 
will deliver both incremental profit and cost savings. 

COURSE OBJECTIVE: To equip your staff to 
understand, plan and prepare for effective 
negotiations.

THE KEY QUESTIONS ARE: 

How much additional income or savings could have 
been generated by your business in the last year 
through more effective negotiation? 

How much opportunity is there for your business 
to grow incremental margins and/or savings 
through more effective negotiation over the next 
twelve months?

WANT TO KNOW MORE?

PLEASE VIEW OUR WEBSITE WWW.YAFTA.ORG

We use our knowledge of 
body language, role play, 
language, emotional and 
physical awareness and 
confident presentation 
skills to design a course 
designed to equip your 
staff to understand, plan 
and prepare for effective 
negotiations. 
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NEGOTIATION SKILLS NEGOTIATION SKILLSYAFTA.ORG YAFTA.ORG

NEGOTIATION
Defining the real meaning of negotiation and 

debunking myths and preconceptions. 

1 2
ST YLES

Negotiation: not a one style fits all system.  
Understanding negotiation options based on 
business relationships and perceived power. 

3
STR ATEGY & TACTICS 

Recognising, understanding and effectively 
dealing with the range of strategies buyers and 

suppliers will use in the negotiation arena. 

PRICES START 
FROM £142 
PER PERSON

LANGUAGE & 
BEHAVIOUR

Understand the positive and negative impact of 
verbal and non verbal language and behaviours. 

4 5
RESEARCH & 

PLANNING
Many negotiations fail due to poor research, a 

lack of understanding and insufficient planning. 
Here we offer training in the preparation and 

development required to deliver effective 
negotiations. 

6
PAIRED NEGOTIATION 

EXERCISES
Putting theory into practice with 1-2-1 role play 

negotiation scenarios.

87
OBJECTIVE PLANNING 

POST WORKSHOP
Applying course principles to the participants’ 

own business needs or roles. 

What are you going to do differently? 

How will you apply this? 

GROUP 
NEGOTIATIONS 

EXERCISES
Expanding the role play into a group setting 

and understanding the importance of key roles 
within this scenario.
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MEDIA TRAINING YAFTA.ORGONLINE
www.yafta.org 
info@yafta.org

TELEPHONE
01134 555 033

Media
Training

YOUR MOMENT IN THE 
‘SPOTLIGHT’
We will show you how to manage the demands 
of the press and get your message or answer 
across in a way that is engaging yet succinct. We 
will also teach you how to speak to journalists 
to provide both the ‘sound bite’ and the full 
story they are seeking. We will help take the 
mystique and nerves out of facing a microphone 
or camera and enable you to actually enjoy your 
“moment in the spotlight” as you answer their 
questions politely but with authority. 

Here at YAFTA Corporate we have experienced media professionals who will guide you through the 
potential minefield that is “facing the press”, whether that is for radio, TV or print. 

ABOUT THE COURSE

MEDIA TRAINING
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MEDIA TRAINING MEDIA TRAININGYAFTA.ORG YAFTA.ORGYAFTA.ORG

This course is suitable for anyone who needs to address 
the media, whether as a member of a group or society or 
representative of a professional business or enterprise. 

Whether your experience of PR is through a parish 
magazine or in an established business, we can 
help you to communicate with the press more 
effectively. We will teach you how to address the 
media with confidence and clarity, controlling the 
agenda rather than acceding to their demands for 
the facts! 

We can also show you how to turn your press 
release into a piece that immediately engages 
with the reporter or press agent and gets them 
calling for further details, rather than letting it get 
lost on their desk or in their inbox! 

Whatever your needs are when it comes to facing 
the press, our Media course is designed to be a 
fun and interactive day. It will offer you insight 
into how the media in its many forms, thinks and 
operates and why you needn’t be fearful of that 
journalist or news reporter. 

WANT TO KNOW MORE?

PLEASE VIEW OUR WEBSITE WWW.YAFTA.ORG

WHAT IS THE MEDIA?
Understanding exactly who and what 

the media is. 

1 2
WHAT DO 

JOURNALISTS 
WANT?

Understanding the story from 
the journalist’s point of view; 

will it appeal to their readership, 
listeners or viewers?

Am I the right person to speak?

3
WHAT DO I WANT 

FROM THE MEDIA?
What do I want to say?

How can I make my story appealing 
to the press?

How to obtain publicity without being 
in the news. 

Managing bad news.

FACING THE 
CAMER A OR 

MICROPHONE
Camera Awareness - How to look 

into a camera. 

How to speak into a microphone 
correctly. 

How to use the camera to visually 
enhance your message. 

Speaking clearly and 
authoritatively when the “mic is 
live” or the “camera is rolling”. 

4 5
GOING LIVE

Preparing what you are going to say. 

Knowing how to correctly answer the 
question.

Using your time efficiently and to 
best effect. 

7
POST PRESS

What happens to your story or article 
once it has been aired or published? 

6
PREPARING A PRESS 

RELEASE
Understanding what your story is. 

How to make your story 
interesting and appealing to the 

press. 

Keeping a news diary. 

Writing a press release. 

8
GOING TO PRINT
End of day evaluation and 

discussion.

Questions and answers and 
thoughts for the future.

COURSE CONTENT
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MEDIA TRAINING YAFTA.ORG

PRICES START FROM 

£142
PER PERSON

Leading From The
Front

ONLINE
www.yafta.org 
info@yafta.org

TELEPHONE
01134 555 033
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LEADING FROM THE FRONT YAFTA.ORG

GOOD LEADERS UNDERSTAND 
THEIR OWN AUTHORITY
...without always having to demonstrate it. They gain 
respect because they deserve it, not because they 
demand it. They see the potential in others and are 
not threatened by the skills and abilities of those in 
their service. Indeed they look to encourage the talents 
of others at every opportunity. We all work better 
and more efficiently with encouragement and when 
we feel appreciated and valued at every level, even 
when challenges or difficulties arise.  A good leader 
understands this and seeks to operate as part of the very 
team he or she is leading. Leading from the front often 
means being at the centre.

A leader is primarily someone you can follow. Not by definition of the name but because 
they are inspirational, caring, encouraging and, in the main, on your side when the going 

gets tough. It is easy for those in positions of power to make the rules and lay down 
the law but ask those who work under such a remit and it’s clear that the workforce is 

simply doing as its told and not truly following a leader.

WHAT OR WHO IS A LEADER?

LEADING FROM THE FRONT

LEADING FROM THE FRONT YAFTA.ORG

Great leaders don’t produce the finished article themselves. 
They are the facilitators who create the environment and 
energy for others to achieve the desired result.

Our leadership course is designed to encourage 
greater awareness and development of the 
skills and responsibilities you may already hold 
as a leader or manager. It will also teach you to 
understand the demands on you as a leader and 
how you can successfully operate within those 
constraints whilst seeking to gain the best from 
your sales team, client base or workforce.

Being a leader or senior manager can often be 
viewed as a lonely position. Our leadership course 
offers the opportunity to share such experiences 
with others and learn how they can be better 
understood and addressed. We will help you build 
on your existing leadership skills and also explore 
new ideas in order to achieve improved results in 
the future on both a professional and personal 
level.

WANT TO KNOW MORE?

PLEASE VIEW OUR WEBSITE WWW.YAFTA.ORG
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LEADING FROM THE FRONT LEADING FROM THE FRONTYAFTA.ORG YAFTA.ORG

WHO WE ARE AS LEADERS
Filmed introduction/presentation from the 

candidates for later playback and discussion.

1 2
WHO IS A LEADER

An open forum on who and what makes a 
good leader.

Are all leaders the same?

A chance to compare our thoughts and 
experiences.

3
THE ROLE OF A LEADER 

The responsibility of leadership and senior 
management can often be thrust on an 

individual by circumstance or default. We 
discuss the role of a leader and how it is 

perceived at all levels.

What does leadership entail? The perceptions 
and the reality. 

Can I make a difference?

PROBLEMS!
What does leadership entail?

The perceptions and the reality. 

4

5
MAKING A DIFFERENCE

An opportunity to review our success stories 
as leaders.

When did I get it right? How did that feel? 
What can I take from that experience?

6
MOVING FORWARD

Sharing ideas for future development as a 
leader.

Building on our core strengths and leadership 
abilities.

What have I learnt and how can I adapt in 
response?

PRICES START FROM 

£200
PER PERSON
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LEADING FROM THE FRONT YAFTA.ORG

We use our expertise 
to train teams and 
individuals in a 
corporate setting 
to help businesses 
perform better.

Bespoke Courses
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BESPOKE BESPOKEYAFTA.ORG YAFTA.ORG

We offer bespoke courses to 
meet your requirements.
Our highly trained team of business psychologists, 
chartered occupational psychologists, chartered 
managers, negotiation specialists and of course, 
presenters and actors, can create a course to suit 
your workforce needs and budget. Whether this is 
a specialised one day presentation workshop or a 
10 week leadership and management course, we 
will devise a syllabus to suit your desired outcome.
Our business psychologists offer a variety of 
psychometric testing and interpretation for your 
team which can be offered as part of your bespoke 
package.

If you are interested in discussing a bespoke 
training course please contact us at

info@yafta.org or call 01134 555 033.

We look forward to hearing from you.
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YAFTA.ORG YAFTA.ORGYAFTA.ORG YAFTA.ORG

info@yafta.org
www.yafta.org
01134 555 033

Please contact us for further information about any 
of our courses.

MEET OUR TEAM 
—

All of our courses are taught by highly qualified and 
experienced professionals. Our trainers have many 
years of experience in film and TV acting, business 
management, occupational psychology, leadership, 
presenting and corporate training so you can rest 

assured that your staff will be receiving the highest 
quality training on any of our YAFTA Corporate 

Training Courses.

WE LOOK 
FORWARD TO 

HEARING FROM 
YOU

© 2015 YAFTA LTD | Company number 09471086 | 
Registered office 16 East Park Road, Spofforth, 

Harrogate, HG3 1BH


